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Smart Kitchens 
BY PAMELA DITTMER MCKUEN 

he Kitchen of Tomorrow has arrived, almost. 

Robots aren't preparing our dinners and 

cleaning up afterward, but modern kitchens are 

amazingly intelligent. Technological advances 

and sophisticated design features are making 

our culinary lives easier, more efficient and 

a lot more fun. 

Shirley Hood, appliance expert at Abt Electronics in Glenview, said 

if she had to use one word to describe the current state of 

kitchen wizardry, it would be "Innovative!" The exclamation point 

is hers. 

"Manufacturers are always trying to find ways to make the next 

product better than the last," she said. "We are not in the Jetsons era 

yet, but with each passing year, you are going to find more and more 

appliances that are connected and intuitive." 

Consumers are willingly embracing the newest models. Whether 

updating the kitchens in their "forever homes" or thinking about 

selling down the road, they are increasingly informed about what 

they want. One smart appliance often leads to another and another. 

DESIGNING FOR NEW CONSTRUCTION 

WaterSound Origins is a new planned community of luxury 

single-family homes on Northwest Florida's Emerald Coast. It's 

where builder Jason Romair ofRomair Homes offers buyers an 

optional upgrade of restaurant-grade Wolf and Sub-Zero appliances. 

The second phase of 100 homes is now under construction. 

Romair's Weatherly model, a 4-bedroom, 4 1/2-bath Cape Cod 

style home, showcases the upgrades. The refrigerator is fully integrat ­

ed, meaning its doors are paneled 

to match the cabinetry, so it seems 

to disappear. The microwave is 

tucked discreetly in an island 

drawer; it has a tilt-out control 

panel viewed while standing. The 

36-inch, six-burner gas Wolf range

comes with convection option,

and two of the burners may be

exchanged for a grill or griddle.

Ninety-percent of WaterSound 

Origins buyers choose the upgrade, 

Romair said. 

"People expect quality in 

appliances and materials in the 

level of houses we are selling at 

WaterSound Origins," he said. 

"They use their kitchens more 

than any other room in the home. 

It's where homework is done and 

where cocktail parties are 

experienced. They want to spend 

money in the areas where they will 

be spending their time." 
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DESIGNING FOR RESALE 

Jenn Kim is not only a Chicago-based Redlin real estate agent, 

she's also a tech junkie who loves to cook. Some of her favorite 

up-and-coming appliances: Touch screens. Remote controls. 

Refrigerators that suggest recipes based on the food inside. 

Anything that reduces energy consumption. 

"There are two main things high-tech appliances provide for 

consumers," she said. "They are more energy-efficient, and they 

make things faster. People are busier than ever." 

If you're wondering whether to upgrade before putting your 

home on the market, the answer is yes. 

"Even for those who don't spend a lot of time cooking, the 

kitchen is the center of the home, literally and figuratively, 

especially in condos, which are very open," she said. 

When the kitchen has been updated or the appliances 

Kitchen appliances 

installed in the Weatherly 

model at WaterSound 

Origins on Northwest 

Florida's Emerald Coast. 
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